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To enhance awareness of emerging health communication and marketing scientific knowledge, the 

Science Team in the Office of the Associate Director for Communication at the Centers for Disease 

Control and Prevention frequently undertakes an extensive scan of the expert literature.  Recent 

publications with particular relevance for the public health communication community are detailed here. 

Abstracts and PDF copies of most articles are available through the DOI hyperlink included with each 

citation.  In some cases, however, the DOI hyperlink will not work or the publisher charges for the 

article.  The help of your local library staff may be required in such circumstances to secure access to 

some publications.   

Please share your comments or questions with us.  Contact HCSD@cdc.gov. 

 

https://reader.elsevier.com/reader/sd/746D5ECE40C1B2C9D43DE10470B1CB02B25B5EBEF77341A56C75865E5422AD201DD65D0969CCAD1B44DC8090CA314AFF
https://www.cambridge.org/core/services/aop-cambridge-core/content/view/15029E0421C12DE34CB1E4211CEF731C/S1368980018001866a.pdf/like_and_share_associations_between_social_media_engagement_and_dietary_choices_in_children.pdf
http://journals.sagepub.com/doi/pdf/10.1177/1090198117752784
https://www.tandfonline.com/doi/pdf/10.1080/10410236.2018.1493416?needAccess=true
https://reader.elsevier.com/reader/sd/E39B15492CBAB5831DAFE5326F5E921FEDE20B849822F4997D0F5500BA08782B4D089B57FC6E5E64A1FE18E62CA69B9F
https://www.tandfonline.com/doi/pdf/10.1080/10410236.2017.1331185?needAccess=true
https://www.tandfonline.com/doi/pdf/10.1080/10810730.2018.1506837?needAccess=true
https://www.tandfonline.com/doi/pdf/10.1080/10410236.2018.1500432?needAccess=true
mailto:HCSD@cdc.gov


 

Health Communication Science Digest August 2018 (Vol. 9, Issue 8e) 2 
 

 

 Grenen, E., Kent, E. E., Hennessy, E., Hamilton, J. G., & Ferrer, R. A. (2018). Association Between 

Nutrition Resource Stress and Dietary Consumption: Results From a U.S. Nationally Representative 

Survey. Health Educ Behav, 45(4), 524-531. doi: 10.1177/1090198117741940 

 Hansen, S. L., Eisner, M. I., Pfaller, L., & Schicktanz, S. (2018). "Are You In or Are You Out?!" 

Moral Appeals to the Public in Organ Donation Poster Campaigns: A Multimodal and Ethical 

Analysis. Health Commun, 33(8), 1020-1034. doi: 10.1080/10410236.2017.1331187   

 Jeong, M., & Bae, R. E. (2018). The Effect of Campaign-Generated Interpersonal Communication 

on Campaign-Targeted Health Outcomes: A Meta-Analysis. Health Commun, 33(8), 988-1003. doi: 

10.1080/10410236.2017.1331184  

 Jung, W. S., Chung, M. Y., & Rhee, E. S. (2018). The Effects of Attractiveness and Source 

Expertise on Online Health Sites. Health Commun, 33(8), 962-971. doi: 

10.1080/10410236.2017.1323364  

 Kayongo, C. X., & Miller, A. N. (2018). Men's Response to Obulamu Campaign Messages about 

Male Involvement in Maternal Health: Mukono District, Uganda. Health Commun, 1-10. doi: 

10.1080/10410236.2018.1504657 

 Levin-Zamir, D., & Bertschi, I. (2018). Media Health Literacy, eHealth Literacy, and the Role of the 

Social Environment in Context. Int J Environ Res Public Health, 15(8). doi: 

10.3390/ijerph15081643  

 Lueck, J., & Yzer, M. (2018). Explaining Intentions to Seek Help for Depressive Symptoms in the 

Context of Responsibility Message Framing. Health Commun, 33(8), 946-953. doi: 

10.1080/10410236.2017.1322857  

 Ma, Z., & Nan, X. (2018). Positive Facts, Negative Stories: Message Framing as a Moderator of 

Narrative Persuasion in Antismoking Communication. Health Commun, 1-7. doi: 

10.1080/10410236.2018.1499702  

 Rowland, B. C., Williams, J., Smith, R., Hall, J. K., Osborn, A., Kremer, P., . . . Toumbourou, J. W. 

(2018). Social marketing and community mobilisation to reduce underage alcohol consumption in 

Australia: A cluster randomised community trial. Prev Med, 113, 132-139. doi: 

10.1016/j.ypmed.2018.02.032  

 Yan, J., Wei, J., Zhao, D., Vinnikova, A., Li, L., & Wang, S. (2018). Communicating Online Diet-

Nutrition Information and Influencing Health Behavioral Intention: The Role of Risk Perceptions, 

Problem Recognition, and Situational Motivation. J Health Commun, 1-10. doi: 

10.1080/10810730.2018.1500657 

 

 

 

DISCLAIMER: Articles listed in the Health Communication Science Digest (HCSD) are selected by Office of the 

Associate Director for Communication (OADC) staff to provide current awareness of the public health 

communication literature.  An article's inclusion does not necessarily represent the views of the Centers for Disease 

Control and Prevention nor does it imply endorsement of the article's methods or findings.  OADC, CDC, and DHHS 

assume no responsibility for the factual accuracy of the items presented.  The selection, omission, or content of items 

does not imply any endorsement or other position taken by OADC, CDC, or DHHS.  Opinions, findings and 

conclusions expressed by the original authors of items included in the HCSD, or persons quoted therein, are strictly 

their own and are in no way meant to represent the opinion or views of OADC, CDC, or DHHS.  References to 

publications, news sources, and non-CDC Websites are provided solely for informational purposes and do not imply 

endorsement by OADC, CDC, or DHHS.  

 

http://journals.sagepub.com/doi/pdf/10.1177/1090198117741940
https://www.tandfonline.com/doi/pdf/10.1080/10410236.2017.1331187?needAccess=true
https://www.tandfonline.com/doi/pdf/10.1080/10410236.2017.1331184?needAccess=true
https://www.tandfonline.com/doi/pdf/10.1080/10410236.2017.1323364?needAccess=true
https://www.tandfonline.com/doi/pdf/10.1080/10410236.2018.1504657?needAccess=true
http://www.mdpi.com/1660-4601/15/8/1643
https://www.tandfonline.com/doi/pdf/10.1080/10410236.2017.1322857?needAccess=true
https://www.tandfonline.com/doi/pdf/10.1080/10410236.2018.1499702?needAccess=true
https://reader.elsevier.com/reader/sd/4332E0238B6909BC06ACA61BEDCF85335EAFD2D99C65D080457ACF1F45AF7FB2B15144EF74CE6D855350C916ACF48BD7
https://www.tandfonline.com/doi/pdf/10.1080/10810730.2018.1500657?needAccess=true

